
Why authenticity and Buyability are what
make brands discoverable — and top of mind
— in the AI era.

Understanding the 
New Holy Grail for 
B2B Content

JOYCE TSANG CONTENT MARKETING  ·   B2B CONTENT GUIDE

Prepared for agency partners and B2B marketing leaders · September 2026



Understanding the New Holy Grail for B2B Content

2/12

1/12



Understanding the New Holy Grail for B2B Content

2/12



https://lm9ig1yilrnor2nn8vteh.lindy.link

Understanding the New Holy Grail for B2B Content

3/12



Understanding the New Holy Grail for B2B Content

4/12



Understanding the New Holy Grail for B2B Content

5/12



Understanding the New Holy Grail for B2B Content

6/12



Understanding the New Holy Grail for B2B Content

7/12



Understanding the New Holy Grail for B2B Content

8/12



Understanding the New Holy Grail for B2B Content

9/12



Understanding the New Holy Grail for B2B Content

10/12



→

Understanding the New Holy Grail for B2B Content

11/12



Understanding the New Holy Grail for B2B Content

12/12


	Understanding the
	New Holy Grail for
	B2B Content
	Why authenticity and Buyability are what make brands discoverable — and top of mind — in the AI era.
	Prepared for agency partners and B2B marketing leaders · September 2026

	Understanding the New Holy Grail for B2B Content
	2/12
	1/12
	Understanding the New Holy Grail for B2B Content
	2/12
	Understanding the New Holy Grail for B2B Content
	https://lm9ig1yilrnor2nn8vteh.lindy.link
	3/12
	Understanding the New Holy Grail for B2B Content
	4/12
	Understanding the New Holy Grail for B2B Content
	5/12
	Understanding the New Holy Grail for B2B Content
	6/12
	Understanding the New Holy Grail for B2B Content
	7/12
	Understanding the New Holy Grail for B2B Content
	8/12
	Understanding the New Holy Grail for B2B Content
	9/12
	Understanding the New Holy Grail for B2B Content
	10/12
	Understanding the New Holy Grail for B2B Content
	11/12
	Understanding the New Holy Grail for B2B Content
	12/12

